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#WECOMEOUTAHEAD ...

MARKET REPORT

"Being able to cook well is not about being noticed immediately, but 
about being remembered by people for a long time."

Michael Simon Reis, Restaurant Johanns (Waldkirchen)

july 2021

I will take the liberty of applying the statement above to my company. The 
strong support from the industry and the positive feedback from our partners 

in the last weeks and months have made us very happy and encouraged us. 
Apparently, our customers have not forgotten us either, we have also been 
remembered - especially in these difficult past one and a half years. Why 

is that? Are we also good cooks? Perhaps - in any case, we know our trade. 

The know-how and experience of Paul M. Müller as a family business are based 
on more than 65 years of market presence worldwide and I have been doing my job at PMM for a good 
30 years now. There have already been a few critical situations to master. This industry knowledge 
and responsibility helps us all immensely and we use this knowledge for the benefit of our partners. 
The global challenges and risks are immense: collapsing supply chains, lack of freight space, crazy 
prices, inflation fears ... Once again, I see myself confirmed that what really counts is being close to 
the customer, keeping an ear to the market and always having enough goods in sight or in stock. Now 
the wheat is being separated from the chaff.

For me, the fair partnership over all these years is, in my opinion, more valuable than squeezing 
and the constant hunt for the lowest price or the cheapest container. Therefore, as an experienced 
importer at your side, I assure you: We come out ahead!

BREAKING NEWS

Everbody is waiting for the new harvest of tomatoes. In Italy, the starting signal is given in the north 
from 20/21, in the south from 25/26 July. In Portugal it starts on 1 August at the latest. Weather 
and harvest conditions are good. With the harvest, production starts immediately. The extremely 
high demand meets empty markets, no matter which variety or which 
container (small/large cans or barrels). Especially tomato paste and pizza 
sauce are often sold out. So the run on tomatoes is like a gold rush. Prices 
are high and will remain so, explains another market expert. PMM was the 
first to report on significantly higher expenses for packaging and transport. 
"Price discussions with the manufacturers are therefore unnecessary", tell 
us insiders, "it is only about the availability of goods". The first producers 
are already no longer accepting orders, some of them still have to fulfil last 
year's contracts. Worldwide output will probably be a good 39.7 million 
tonnes (+ 1 %). PMM can deliver because Paul M. Müller maintains top sup-
plier contacts. We are well stocked with tomatoes under ADRIA and now 
also have 42 products of the cult tomato brand MUTTI permanently listed.

Tomatoes
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PEACHES/APRICOTS

Decision makers need quality news, not yesterday's info and prices. So 
here is our latest information: Prices for skipjack tuna (SKJ, 1.8 kg) fell only 

briefly in May (from US$ 1350 to 1280), but are currently rising strongly 

again: both in Bangkok/Thailand and in General Santos/Philippines to 

US$ 1500/t in mid-July. The price for Papua New Guinea (PNG) is currently 

as high as US$ 1550. The price for yellowfin tuna (YFN, 10 kg) has settled 

between US$ 2400 and 2500 in recent months. 

The market situation in terms of quantity and price is likely to remain tense. 

Why? The yield in the West Pacific has been rather weak so far. In addition, a 

FAD ban has been in effect again since 1 July, which means that catches with decoy buoys are pro-

hibited. But above all, seiner owners are struggling with very high fuel prices at the moment, which 

make going out and hunting for a tonne of tuna hardly profitable any more. Philippine tuna fisher-

men are mostly in the PNG area and are more likely to land there, as higher prices can be obtained 

here at the moment. Shipping from the Philippines (General Santos) to Europe is duty-free, but 

extremely expensive: in US$ more than three times as high as a year ago. And tuna from Thailand 

(Bangkok) is subject to an additional 24 % duty when imported into the EU. Facts that are unlikely to 

ease the market in the near future. The firmer price trend for canned tuna is also driven by the tight 

supply of can sheets and packaging material as well as the massive price increases in sea freight 

rates and sunflower oil. Unfortunately, no relief can be expected from this side in the medium term.

At maturity (March/April) it was too cold, then hail destroyed many blossoms and now it is too hot 
(44 C/degrees). Peaches in Greece are not having an easy time this season. Market 

experts expect yields to be 40 - 60 % lower. Fresh fruit importers are already 
courting those farmers who otherwise work almost exclusively for 

the canning factories. In Morocco and Spain, the shortfalls are 
similar, and from China there is too little and too expensive 
produce. The USA, however, is also in the starting blocks as a 
buyer market for Greek peaches, since the former 25 % puni-

tive tariff of a Mr. Trump is no longer applicable. PMM is assured, 
however, that existing customers will receive at least 50 % of the 

previous year's supply. Overall, insiders expect price increases of 40 % 
(albeit from last year's low level). However, meaningful offers will not be 

available until the end of July. 

As far as apricots are concerned, we can keep it short: "Everything is sold out", our partners for 
Greece currently report, "except for a few remaining quantities at fantasy prices".

Tuna

ANCHOVIES
Anchovies in PMM-ADRIA quality are in great demand in the professional kitchen. 

We work with the best producer in Peru and will expand the cooperation this year. 

From 2022 also MSC certified. After a good fishing season, there is sufficient raw material, 

which is processed to the highest quality by our exclusive partner. The downside is the sharp 

rise in wages (by 30 % within two years), more expensive sunflower oil (2021: + 58 %) and slightly 

higher expenses for packaging and transport. The bottom line is that we have to calculate with 

about 6.9 % higher costs for 2021. The high-quality content and exclusive presentation of our 
anchovy tins remain unchanged.
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The Port of Hamburg enjoys a global reputation. This is where Paul M. 
Müller has long maintained its state-of-the-art central warehouse; this is 
where your goods arrive from all over the world. To ensure that everything 
runs smoothly - forwarder and logistics specialist TST Unisped is respon-
sible. PMM spoke to Managing Director Thomas Luba about the current 
challenges. 

INTERVIEW 

Achieving EXTRAORDINARY

Paul M. Müller: Mr Luba, the freight and 
container business worldwide is still going 
crazy. What consequences does this have for 
your business?

Thomas Luba: The expenditure of our commer-
cial operations has increased by about 15 % in 
terms of work. Costs for container roundtrips, 
pre-collection and the misdirected shipments 
caused by postponed ship departures have 
climbed by another 10%. I could still mention 
increased space costs and the like .... So, we are 
struggling in contract logistics with increasing 
demands of all kinds. But we have to be able 
to deal creatively with the logistical possibilities 
to and from ports on the Hamburg-Antwerp 
Range in order to stay within the scope of our 
customers' offers.

How are things going at the moment?

The volumes tendered to us are good, which is 
probably due not least to our specialisation as a 
food logistics provider. People always want food. 
Personnel costs are rising, because it is not easy 

to find skilled personnel 
in a designated logistics 
location like Hamburg. 
However, we offer 
enough apprentice-
ships and put a lot of 
effort into it, because 
we want to take on the 
employees. Currently, 
we have trained eight 
of 28 commercial 
employees ourselves.

What advantages 
do you see for a 
central warehouse in 
Hamburg compared 
to other places such as 

Rotterdam or Antwerp?

The ports in the Hamburg-Antwerp range all 

operate at a very high level. Customers who 
come back to us report that performance, style 
of service, the will to do extraordinary things and 
to keep give and take in balance are something 
very special with us. Okay, these are personal 
statements, but they make us very happy.

What role does sustainability play in ware-
housing?

Sustainability is definitely one of the major 
factors in future logistics management. It is 

important to tap potentials that were not 
focused on in the past. This concerns technical 
solutions, but also process analyses. However, 
we know how to do it because we have been 
regularly putting our existing working methods 
to the test for three decades.

What will you take with you after the pandemic 
hopefully ends soon? Is there also something 
positive?

Yes, it's exciting, because we realised that we 
were in an excellent position even before the 
pandemic because of our quality management. 
Additional security measures required only a few 
interventions. Nevertheless, we still prepared a 
separate pandemic manual, according to whose 
organisational form a renewed pandemic case 
lost its horror.

Thank you for the interview.

Thomas Luba

PMM team 2017 visits Unisped

Logistics live
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In this spirit, we wish all PMM partners and friends  

an enjoyable and relaxed summer.

Your team from Paul M. Müller.

"Off to the south" - that's the motto for many of us in the next few weeks and I wish you and 
your families a relaxing holiday with all my heart. It is really relaxing, the right way to "come 
down": sun and sea, simple healthy cuisine, relaxed togetherness, friendly hellos at the campsite 
or hotel pool, letting your hair down, a bit of sport, no hectic, no etiquette ...

Serenity, joie de vivre, time to enjoy ... Yes, I wish you exactly this kind of relaxing holiday. 
And even more, I wish you that you bring this attitude to life back home with you and 
hopefully keep it for a long time.

Although we rate the sources we use as being reliable, we cannot accept any liability for  
the information provided here being complete or correct.

MASTERING Logistics

Joie de vivre

The summer season is calling and the positive 

mood in the catering industry is very encour-

aging. However, an imbalance has arisen in 

the truck freight business between Italy and 

Germany. The available loading space is stead-

ily decreasing in relation to the loads and the 

oversupply of loads that now exists is causing 

freight rates to rise. It is already foreseeable 

that the situation will become even worse by 

Ferragosto (15 August)! 

August is the holiday season in Italy and the 

tomato harvest is in full swing - therefore truck 

shipments are almost impossible during this 

time. Everything 

is now 

con-

centrated on July in order to get the goods 

"home" in time. This shortage of loading space 

in itself inevitably leads to an increase in trans-

port prices. Added to this is the unchecked 

soaring price of diesel (already up 18 % so far 

in 2021) and a massive driver shortage across 

Europe.

PMM's transport partners assure us, however, 

that they will use all their capacities during 

the coming difficult weeks in order to serve 

the year-round customers in the best possi-

ble way. For this purpose, additional expenses 

such as overstocking and additional journeys 

are to be accepted. We would like to thank you 

in advance! And we ask our customer again 

to place your orders for September deliveries 

to PMM as soon as possible. First come, first 

served §. That way we can master the next 

logistics weeks together.


