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"Quality is never an accident. It is always the result of intelligent effort.  

There must be the will to produce a superior thing."

John Ruskin, English Art Critic and Social Philosopher 1819-1900

November 2019

Regular readers 

of the PMM 

Market Report 

have probably 

noticed it – we didn’t 

publish a report for October. 

This was due to the ANUGA trade fair in 

Cologne and thus in favor of topicality. 

Only those who are always well informed 

about current developments will make the 

right decisions. Directly at the beginning 

of the month, we present, as usual, our 

November Market Report including top 

news and important trends of the leading 

international trade show. We visited the 

“Boulevard of Inspiration” at the ANUGA, 

and talked to the newcomers of the sector. 

A very interesting report! Another impor-

tant information: the latest developments 

and challenges in the container and cargo 

business. The shipping companies are 

under pressure right now and, above that, 

the new fuel regulation which becomes 

effective as of 2020 will increase the costs. 

PMM analyses and curates the informa-

tion for you. Furthermore, we provide 

an update on 

tomatoes, red 

peppers and 

chili peppers 

as well as on 

a r t i c h o k e s , 

canned apples 

and mandarin 

oranges. 

– there was so much to discover!

The young employees of Sirplus unexpec-
tedly visited our booth. Sirplus is a Berlin 

chain of shops offering food with short or 
expired best before date. PMM exclusively reported about it.

PMM special ANUGA:

The anniversary ANUGA 2019 was a record-

breaking event: 170.000 professional 

visitors (+ 3 %) from 201 countries and 7.500 

exhibitors (2017: 7.405) from 106 countries. 

The international trade show is the most 

important venue for the global food and 

beverage industry. 

Purchasers from 

Amazon, Edeka, 

Metro, Migros, 

Rewe, Schwarz Group and Walmart were 

among the visitors. “This trade fair has 

The trade show team of PMM  

was quite busy. 
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a lot of top-class visitors. 

We met all of our impor-

tant business partners 

at our booth”, Thomas 
Schneidawind, CEO 

of PMM, stated. “The 

personal meeting, 

the exchange of 

ideas and the direct 

presentation of our 

assortment are and 

continue to be the 

most important 

factors of a real trade 

show”, he said. The 100th ANUGA 

impressed with more innovations (e. g. new 

developments in the organic food sector, 

new meat substitutes and protein supple-

ments) than ever before and with visionary 

approaches as regards the topic “food of 

tomorrow”. Vast special areas in different 

halls and a start-up area were reserved for 

that purpose. Above that, the trade show 

organizers offered special areas for current 

developments (Trend Zone, Innovation 

Show) and future visions (ANUGA Horizon 

2050). “The young team members were 

particularly impressed by the huge range 

and the variety of offers presented at the 

trade show. It is very important for us that 

our young employees benefit from the 

dynamics of the ANUGA and the industry 

in general and that they experience the 

business at first hand”, CEO Thomas 

Schneidawind said. And the presentation 

of the new design of PMM’s private brand 

ADRIA turned out to be a great success. 

“The new labels were well received by the 

customers”, Fabian Kretschmer, Co-Man-

aging Director of PMM, said happily. We 

were particularly pleased to see that the 

booth of our exclusive Italian partner 

Citres (tomatoes, SDT, olives, capers) was 

well attended throughout the entire trade 

show. Particularly the new polypropylene 

packaging of Citres turned out to be a real 

crowd-puller at our joint booth in hall 2.1.

We noticed that convenience food, intelli-

gent snacks and eco-friendly packaging are 

the future mega trends. This includes also 

recyclable containers and cans – a segment 

where Paul M. Müller is very well positioned. 

And the start-up areas and vision stages 

of the ANUGA attracted various investors, 

amongst them many business angels, and 

representatives of international institutions 

who want to support well trained food 

scientists and other creative minds from all 

over the world. 

For example, the young founders of Eaulab 

in Portugal who presented their newly 

designed water drinking system in recy-

clable aluminum cans. The water is partly 

obtained from plants and enriched with 

natural and healthy plant extracts. The 

aluminum cans can be recycled within 

60 days. Circulatory 

systems are becoming 

increasingly important 

– not only in the textile 

industry but also in the 

food and beverages 

sector. There are many 

new ideas and more 

and more producers 

plan to use less water 

in the manufacturing 

of food, such as the 

creators of the new 

snacks based on chick-

peas which are presented in tasty wafers. 

The wafers are made from different millet 

types which consume 50 % less water than 

other varieties. The young developers of the 

wafers have a holistic concept including 

farmers and suppliers,  production and 

attractively designed points of sale.

“Smart food systems are the challenge of 

tomorrow”, Andy Zynga said during the 

talk with PMM. Mr. Zynga, CEO of the Euro-

pean think tank EIT Food, received special 

attention as key speaker of the start-up and 

innovation section of the ANUGA. Another 

interesting and well attended area was the 

trend stage of the Dutch market research 

institute Innova Market Insights which 

gave a lecture on the ten biggest market 

trends of the next years. According to the 
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Innova speaker Nicole Jansen, large food 

companies will approach start-ups, since 

they want to learn from them and the end 

consumers will increasingly take part in the 

production process via different channels. 

“Furthermore, it is probable that the idea 

of the block chain, a distributed, decen-

tralized public ledger, will capture our 

business in the future and 

will redefine topics such as 

transparency and trust”, 

Ms. Jansen said to PMM.

TIME TO BUY tomatoes
The last three weeks have been encour-

aging – as hoped, the weather in Italy, 

particularly in the South, has been favorable 

since the end of September so that the de-

layed tomato harvest was smaller in terms 

of quantity, but of good quality. We expect 

that the producers could deliver the agreed 

amount. Nevertheless, the harvest volume 

in total is lower than in the previous year. In 

Northern Italy, the stocks of diced tomatoes, 

Bag in Box and tomato puree are nearly ex-

hausted. Industry experts assume that the 

prices will be determined as late as mid-No-

vember and that they will be slightly higher, 

depending on the demand. However, 

PMM already purchased 

a sufficient quantity of 

high-quality tomatoes 

for the current price. 

Chili Peppers
The chili harvest in Turkey was delayed by 

two weeks. Therefore, the harvest size de-

creased by 45 % and the commodity prices 

increased by up to 20 %. Although the tense 

situation slightly eased with the second 

crop, whole chili peppers and green rings 

still have higher prices (up to 15 euro cents). 

Currently, there are no reasonable offers for 

whole chilies and green rings in the country 

of origin. Red chilies are almost sold out at 

the moment, since the farmers harvested all 

fields in panic. 

RED PEPPERS
Red peppers are scarce at present. The market situation 
and the price development of Capia and Topa are currently 
complex. The offer and the quality are unstable. PMM will 
further closely observe the market for you.
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Artichokes
The artichoke harvest in Spain starts later 

than usual, due to extremely heavy rainfall 

in the main cultivation areas Alicante and 

Murcia. However, the water reservoirs are 

well filled and insiders anticipate a good 

harvest from January to March. The prices 

will probably remain stable on the Iberian 

Peninsula. The harvest in Egypt begins in 

January (until April) too. The country wants 

to stand out on the global market with lower 

labor costs, best quality and a vast range of 

varieties. In Peru, the harvest season ends 

in December and starts again in June 2020. 

We expect the price quotations in three 

weeks at the latest. The US demand will 

have great influence on the pricing. PMM 

obtains its artichokes for the can produc-

tion (whole artichoke hearts, quartered or 

sliced hearts) mainly from Spain, Italy and 

Egypt. We offer artichoke hearts in different 

calibers (e. g. 25/30, 30/40 or 40/50). The 

caliber provides information about the size 

of the hearts and the number of pieces in 

the can. The ADRIA can with 2.650 ml with 

the caliber 30/40, for example, contains at 

least 30 pieces. The drain net weight varies 

between 1.350 g (Italy) and 1.550 g (Spain). 

The “Carciofini a spicchi” are particularly 

important for us. These sliced artichokes 

hearts, an alternative to quartered hearts, 

are a very popular convenience product 

used as pizza topping or in salads (similar to 

sliced olives). As of now, we have this ADRIA 

product in stock and would be pleased to 

show you the perfect handling in the course 

of a sampling. Price-conscious customers in 

particular appreciate the quick use in large 

kitchens. We produce different versions, 

because our customers want variety. Put us 

to the test!

Mandarin oranges
The harvest in Turkey is about to start – we 

have just inspected the mandarin fields; the 

harvest forecast for the different regions 

varies between - 30 % and the usual quan-

tity. The harvest will last until the end of 

January 2020. It will surely take place 

earlier than in Spain (first price quotations 

not until mid-November), China and Peru. 

We soon expect reliable price quotations 

and anticipate 

a moderate 

increase. The 

euro/Turkish lira 

exchange rate 

is stable at the 

moment. The reasons for the 

price increase are, as usual, higher costs for 

energy, wages and cans.



PAUL M. MÜLLER GMBH

CAN full of apples
The apple harvest in 

South Tyrol started 

later this year. There-

fore, a significant 

quantity for the 

production of 

canned apple 

pieces was avail-

able as late as 

October. The market 

situation was very re-

laxed until the ANUGA; 

the first deals were made during or 

shortly after the trade show. However, the 

raw product is currently suffering from a 

pest infection which is more severe than 

expected. It is currently not possible to 

foresee the extent of the damage as re-

gards the total crop size. Storms and hail 

had caused minor harvest failures already 

before this. Furthermore, frost damages 

have a negative effect on the harvest in 

Poland. In total, the crop yield in Europe 

will be lower than in the previous year. 

Above that, the European producers have 

approached new customers in the US and 

Australia since the last season. Besides, 

the term “solid pack” refers to a can that 

is full to the brim with apple pieces. The 

contrary is the “water pack” which has a 

lower drained net weight and a high con-

tent of liquid medium. “Water packs” are 

particularly popular in the US.

It is possible that the freight rates will in-

crease in the coming year. This is due to the 

implementation of stricter environmental 

guidelines regarding marine fuels coming 

into force worldwide at 1 January 2020. 

From that date, the limit for sulfur in heavy 

fuel oil used by vessels on the high seas will 

be reduced to 0.5 percent (3.5 percent so 

far). Globally, it affects up to 70.000 ships, 

including approximately 5.000 container 

vessels which transport consumer goods as 

well as industrial goods. Ship owners have 

several options: ships can be equipped with 

purge filters (scrubbers). Or ship owners can 

switch from heavy fuel to marine diesel or 

even to liquefied natural gas (LNG). Marine 

diesel is currently the most common op-

tion, with the effect that the demand and 

the prices will rise. Making investments is 

unavoidable. The world’s biggest container 

ship company Maersk, for example, antici-

pates that the costs will increase by almost 

two billion US dollars per year. This is a hard 

blow for the container shipping sector, 

particularly due to the fact that it already 

suffered losses of 9.3 billion dollars in the 

past three years. It is expected that the con-

version will temporary shorten 

the supply of hold space also 

in our segment and will fi-

nally result in higher freight 

rates.

Although we rate the sources we use as being reliable, we cannot accept any liability for the information 
provided here being complete or correct.

We wish our readers a golden autumn and further good business.

FREIGHTERS 
– cleaner yet more expensive


