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It’s great – recently, I’ve actually come 

across a Paul M. Müller market report 

from autumn 1996. It was coincidence. 

Sometimes, when searching for 

something special, you find 

some other interesting thing. 

Pure coincidence but a 

nice surprise. What was it 

about? It contained reports 

on the harvest season of 

peeled tomatoes as well 

as on the tendencies and 

prices of peaches, pears and 

apricots. Already at that time, 

we always provided up-to-the-

minute information and accurate 

prognoses for our customers 

based on profound market 

know-how. We started 

with our market reports 

even earlier, already in 

the 1980s. We are the 

original and, as inter-

national importer, we 

report in three languages 

by now. We don’t look back but 

forward: this market report includes the 

latest news on pineapples and olives as 

well as an update on tuna. Furthermore, 

we present a great service on can formats 

and inform about future trends in the 

logistics and transport sector. And finally, 

we met a long-time companion of PMM 

and top industry insider who has a lot to 

tell. 

Enjoy reading!

THE ORIGINAL – ALWAYS



PAUL M. MÜLLER GMBH

LOGISTICS: Everything Stays Cool 
PMM visited the “transport logistic 2019”, 

the world’s leading logistics exhibition tak-

ing place biennially in Munich - this time 

with new record values. There were 2.374 

exhibitors from 63 countries and regions 

and approximately 64.000 visitors from 125 

countries. The international logistics indus-

try faces the future with confidence, despite 

many economic and political uncertainties. 

Logistics companies from Germany (1.599 

respondents), other European countries 

(868) and other parts of the world (213) 

regard the economic development in the 

world and in their respective country as 

rather positive (43 %) or unchanged (41 %). 

Lack of adequate staff is the biggest prob-

lem: 45 % complain about a lack of qualified 

personnel, 33 % about the shortage of driv-

ers. PMM faces the challenge and invests 

in new employees we will introduce in 

August. 60 % of the interviewed companies 

do invest in innovative technologies, 44 % 

have already digitalized many processes 

and 35 % work together with start-up com-

panies to forward innovations. We do this as 

well and we continuously expand our dig-

ital competence internally and externally. 

For the first time, the trade show arranged 

the competition “start.hub Logistics” with 

almost 30 applicants. A specialist audience, 

comprising expert jurors and trade show 

visitors, evaluated the candidates. The win-

ner is Logmore from Finland. The new QP 

logger from this newcomer from Helsinki 

is quite impressive mainly as regards fish 

and cooling chain. Besides, the interest-

ing figures are based on a comprehensive 

survey conducted by the trade show organ-

izers before the “transport logistic 2019”.
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The PMM sales experts Kevin Stoiber (left) and Michael Picciani checked out the trade fair, in particular 
the booth of ETG from Hamburg. There was a great rush on the Chinese booths (moved forward from 
exhibitor space 10 to 6) and the competition area “start-hub Logistics”.

Attention, please! The peak of the summer 

season in Italy is approaching. The high 

season is around Ferragosto on the 15th of 

August (the Catholic festival Assumption 

Day, in Bavaria and Saarland an official hol-

iday). All Italians eagerly await this holiday 

period where they can allow themselves to 

rest and enjoy the company of family and 

friends without worries. Many factories are 

closed, particularly in the week of Ferra-

gosto, which disturbs the smooth run of the 

truck transport. Above that, the processing 

of the latest tomato crop is currently in full 

swing in Italy. This is also a reason why the 

goods transfer is only possible to a very lim-

ited extent. Most Italian unloading points 

are closed for holidays from the beginning 

of calendar week 31 to the end of calendar 

week 35. Hardly any trucks are available 

during this period. We kindly ask all our cus-

tomers who have purchase commitments 

for the harvest 2018 to pick up the goods 

before the end of July 2019. In Germany, the 

ban of heavy vehicles in the summer holi-

days has been in force since the 6th of July. 

This means normal truck traffic is allowed 

...in July and August as well 



UPDATE 2:  Pineapples

As expected, the situation on the pineapple 

market in Thailand remains tense (see also 

PMM Market Report 2/2019). Reasons: the 

quantity of pineapples available is lower 

and the quality is partly inferior too (espe-

cially in the north of the country). Above 

that, there is a new regulation that guaran-

tees workers up to 75 percent of their wage 

also in case of under-utilization of the fac-

tories. Due to these circumstances, most 

factories are forced to close already now or 

by the end of July at the latest. Normally, 

this shut down for cleaning and mainte-

nance work takes place not before August. 

The packers are not really motivated at 

present and, above that, the winter harvest 

scheduled for October will start with delay 

due to the lack of rain. Already in June, we 

observed a run on the raw product as well 

as increasing prices up to 9 Thai baht/kg 

(0.26 euro cents). The quantity delivered 

per day was only 4000 t at that time. Most 

recently, the quantity has increased to 

6000 t/day for 7.80 to 8 Thai baht (0.22 to 

0.23 euro cents), but it was mainly destined 

to fulfil delivery commitments 

(US market). At the moment, 

the prices are slightly 

decreasing. Nonetheless, 

the factories decided to 

shut down earlier and for 

a longer period this year, 

because of the high pro-

duction costs. Therefore, 

we recommend to adjust 

your order so that your stocks 

last beyond 2019. PMM did its 

best to ensure the availabil-

ity of high-quality goods. 

However, the packers 

will start earlier with the 

production of the trop-

ical fruit cocktail, since 

there are enough papa-

yas on the market and it 

needs a smaller quantity of 

pineapples. 

UPDATE 1: Tuna
In June, we reported 

on the tuna boom. 

Now, in July, the roller 

coaster ride continues. 

In Bangkok, the price 

of Skipjack tuna (start-

ing at 1.8 kg) has just 

decreased to the low 

level of 1000 US dol-

lars – a drop of 37 percent since the peak in 

April (1575 US dollars). This price is a psycho-

logical threshold; only in 2015, it was even 

lower (950 US dollars). The FAD ban (bait 

buoys are prohibited) has been active since 

1st of July. Additionally, experts are warn-

ing against the effects of global warming 

and El Niño (warmer surface water) caus-

ing schools of fish to descend into deeper 

waters. It is expected that the quantity of 

tunas caught will be lower and the price 

will rise again. We recommend to order the 

amount you need soon.
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until 7 am on Saturday; thereafter, trucks 

are prohibited on federal motorways. On 

Sunday, heavy goods vehicles are banned 

until midnight on federal motorways. The 

consequences: the transport of part loads 

in the postal code zones 6 / 7 / 8 / 9 is lim-

ited to Friday/Monday and Tuesday in July/

August. The tour on Wednesday is can-

celled. Again, we recommend to plan in 

time. Exceptions are possible if there are 

loading options. The PMM team is ready to 

coordinate it with you.

https://paulmmueller.com/wp-content/uploads/2019/02/pmm-MB1-2019-engl-final.pdf
https://paulmmueller.com/wp-content/uploads/2019/06/PMM141-Marktbericht-19.06_HL_EN.pdf
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PMM: Mr. Ziegler, the times are turbulent for 

retailers. What is most important for you?

Robert Ziegler

At first, the quality. Secondly, trust in the 

product. It is decisive to have the appropri-

ate partners providing you with the products 

you need. So that we can work properly here 

on site.

What do you mean with quality?

I refer to the quality of the company 

Paul M. Müller in Munich and its staff as well 

as to the trust we have established during 

our cooperation. A sign for quality is that 

Paul M. Müller visits the respective countries, 

personally controls the products and takes 

care that they are available. Thanks to this 

quality, we have a high level of delivery secu-

rity which we can pass on to our customers. 

It is a matter of delivery capability….

Yes. In order to build up trust, it is crucial that 

you can rely on your partner. This is exactly 

what the company Paul M. Müller stands for. 

You can hardly imagine a better business 

partnership.

How does this affect the new and young 

employees?

All our employees have secure jobs. We are 

currently hiring a lot of young people. They 

are hard-working and inquisitive. They learn 

a lot by reading the market reports of PMM. 

It is a path to teach and learn for our jun-

ior staff and it is well received by them. We 

have a specifically developed initial training 

plan for each young employee. This year, we 

make great investments in our company. 

Currently, for example, we are rearranging 

the fresh food section to improve the shop-

ping experience. At the same time, we are 

adjusting the outdoor area on the entire 

premises so that it matches with the com-

pany’s further development. We differ from 

others in many aspects – shopping with us 

begins already at the parking space.

. . .

HONEST Partnership
Paul M. Müller Paul M. Müller and Robert Ziegler, both industry 
experts, have a decade-long partnership. 

Heinz Schneidawind, the father of the current Managing Director of 
PMM, Thomas Schneidawind, was a business partner and personal 
friend of Robert Ziegler already. 

Mr. Ziegler established the food and catering wholesaler Weinstraßen 
C+C, Neustadt an der Weinstraße, which is part of the Wasgau 
Group. As Managing Partner, he now leads the wholesale store into 
the future.

Robert Ziegler

Olives are becoming scarce in Ham-

burg right now. The warehouses 

of many importers are empty (as 

regards cans, jars and pouches). 

This has two reasons: at first, the 

fact that Spanish producers flood the 

US market, as the US production is 

constantly declining. The USA is the 

primary market for Spanish olives 

with a sales volume of 58 million euros. 

Farmers in California, for example, focus 

rather on almond trees than on olive trees 

now, due to the fact the profit margin is 

higher. And the fear of the punitive tariffs 

announced by US President Trump is an 

important factor as well. Definitely, both 

things have a negative effect on the goods 

flow within Europe.

BREAKING NEWS: Olives
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PMM-Service

Although we rate the sources we use as being reliable, we cannot accept 
any liability for the information provided here being complete or correct.

To that end, we wish you a nice summer  
and continued good business!

Can formats and different sizes can be quite complicated for many people. 

However, the specifications should be correct, whether you work in purchasing 
or sales. 

We want to make it easier for you (same as with the Harvest Calendar) and 
present a well understandable tabular overview of all common can sizes. 

In case of further questions, the expert team of PMM will gladly be at your 
disposal. 

Excellent information in PMM style.

What are the biggest challenges in the sector?

Here in Neustadt, we created a shopping experience 

which can hardly be surpassed. The personal contact to 

our customers is a vital part of our concept. Therefore, it is 

important to keep your eyes always open. We do this every 

single day. Our advantage is, of course, that we are situated 

at the Weinstraße, an important German wine-grow-

ing area attracting many tourists. Our company offers 

a high level of reliability for our customers as well as for 

our employees. The customer retention measures devel-

oped by us are unique far and wide. Our field of operation 

includes pick-up and delivery of goods. 

How important are own brands?

Our assortment includes own labels as well as industrial 

goods. Due to the high level of quality reliability and deliv-

ery capability of the company Paul M. Müller, the ADRIA 

products are an important part of our product range.

Thank you for the interview!
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Well sortet: Wholesaler Weinstraßen C+C.

https://paulmmueller.com/wp-content/uploads/2019/06/PMM142.1-Erntekalender-EN_web.pdf
https://paulmmueller.com/wp-content/uploads/2019/07/PMM151-Dosenuebersicht-EN.pdf

