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Brands are fascinating and inspiring. 

Brands create trust. Private labels 

also stand for quality and for the 

promise to do everything for a 

good customer relationship. 

I have stuck to this credo 

since the foundation of 

Paul M. Müller. The topic 

“premium” under the 

private label Adria will 

keep PMM busy for the 

next months - busier than 

ever. Therefore, we visited 

the PLMA in Amsterdam, 

the world’s largest trade fair 

for private labels. Own brands, 

that means private labels, are 

gaining ground. We took a 

close look and informed 

ourselves well.

Did you know that even 

Amazon pushes its private 

labels? In the main market 

USA, Amazon focuses primarily 

on own apparel and food brands. 

Apart from various fantasy names 

(Happy Belly), the products are 

mostly sold under the labels Amazon 

Basics and Amazon Essentials. And the 

trend is already reaching Europe. Germany, 

the largest European retail market, is surely 

tempting. In Germany, the market share of 

private labels increased from 40% to 45% in 

the last three years. 

The share reached a new maximum in six 

further countries: the Netherlands, Belgium, 

Sweden, Norway, Hungary and Turkey. 

Speaking of Turkey: we report on peppers 

and chilies from there. Furthermore, we 

take a look at the global development in 

the tuna sector on the following pages. 

And we want to offer even more services. 

Thus, we present a smart harvest calendar 

offering a great annual review in our new 

section PMM Service. We are currently 

preparing further service calendars. This is 

frequently requested by the young genera-

tion in our industry. 

Voilà – here it is! We hope you will enjoy 

reading.

ALL PREMIUM, ISN’T IT?

PMM Service
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TUNA boom
The global tuna market is growing and 

growing, driven by an increased per capi-

ta consumption and higher incomes in the 

consumer countries, as the retail market 

experts of the British Imarc Group (Crawley) 

found out. The globally operating market re-

search institute determined that this trend 

is also encouraged by the growing demand 

for high-quality tuna products ready to use. 

According to Imarc the global market vol-

ume of tuna reached approximately 11.6 

billion US dollars (10.4 billion euros) in 2018; 

and the market experts forecast an increase 

to 14.4 billion US dollars (12.9 billion euros) 

by 2024. Paul M. Müller early recognized 

that trend and supplies the market with 

its premium products of the own ADRIA 

line for tuna products. In our opinion, this, 

of course, involves a deep understanding of 

the market and a good instinct for the de-

velopments in the countries of origin. In our 

PMM Special, we showed how volatile the 

market of Skipjack was in the last years. The 

roller coaster ride of the commodity prices 

of Skipjack tuna continued in the first five 

months of the year (between 1250 and 1550 

US dollars for Skipjack above 1.8 kg in Bang-

kok). Since May, the prices have been a bit 

lower – approx. 1300 US dollars. This is why it 

is recommendable to buy now, before the 

three-month FAD ban in Asia becomes 

effective (July 1, 2019). Observers of 

the market doubt that the prices will 

remain on this low level for long. In order 

to be able to offer our customers the best 

price/performance ratio for our high-quali-

ty ADRIA products, we are active in several 

countries of origin and regularly on site (e. 

g. in West Africa) to check out the booming 

tuna market. 

PAUL M. MÜLLER GMBH

Quo vadis TOMATOES?
At first the drought, now inundations – the situation of tomatoes is more problem-

atic than we predicted in the last PMM Market Report. As we just learned, there 

is a great deal of uncertainty among the producers, since the seedlings were sub-

merged in water. This applies to North Italy and South Italy. Nevertheless, the har-

vest is scheduled to start in a few weeks. We are now expecting higher prices than 

recently anticipated, due to the fact that the storages in the countries of 

origin are almost empty. That means that we need to bargain hard in June 

on the seller’s market. You can count on PMM in this respect..

Summer SOUND
We are really excited and congratulate Judith Tellado on her new album. PMM spon-

sored the talent from Hamburg with the outstanding voice (Latin jazz) during the 

production of her new CD Yerba Mala. You should definitely not miss 

it – the first 20 new registrations for our PMM Market Report 

receive a CD with the cool summer sound for free including 

the tour flyer for the live performances of Judith who is, by 

the way, a great painter too.

https://paulmmueller.com/wp-content/uploads/2019/05/PMM099-Flyer-Thunfisch-premium-EN-web.pdf
https://paulmmueller.com/wp-content/uploads/2019/05/PMM099-Flyer-Thunfisch-premium-EN-web.pdf
https://paulmmueller.com/en/glossar/#sellers-market


Quiz question:

When is the harvest season for artichokes, 

olives and tomatoes? And in which coun-

tries do they grow? Or when and where 

do you get the best peaches? Those who 

know, can plan better and earlier. We are 

pleased to present our brand new harvest 
calendar exclusively compiled for you. You 

can look forward to – we are already pre-

paring the next useful overview!

PEPPERS/CHILIES ante portas
Let’s see the positive side – after a disastrous 

harvest year 2018 for peppers and chilies in 

Turkey, it can only get better. The crop is 

ready and the deals with the farmers are 

made. 

If it was not for the political and monetary 

turmoil! There are re-elections in Turkey on 

23 June 2019 and the Turkish lira is rapid-

ly depreciating. The outcome is uncertain. 

Even though there was a slight recovery 

against the US dollar and the euro at the 

beginning of June, it remains uncertain in 

which way the Turkish Government will 

manipulate the financial markets. Never-

theless, one thing is sure – Paul M. Müller 

is always on the lookout for the best possi-

ble prices and products for the customers, 

although the inflation (more than 20 %), 

higher non-wage labor costs and energy 

costs (about 26 % each) as well as addition-

al expenditures for the domestic transport 

(30 %) and the sheet metal are dimming 

the mood. 

Therefore, we expect higher commodity 

prices for chilies and peppers, with an in-

crease between 32 and 45 percent. It is 

unlikely that the prices will fall, but at least 

there are sufficient products available. We 

have excellent contacts to our suppliers 

and will do our best.

PMM Service

PAUL M. MÜLLER GMBHPAUL M. MÜLLER

HarvestCALENDAR

https://paulmmueller.com/wp-content/uploads/2019/06/PMM142.1-Erntekalender-EN_web.pdf
https://paulmmueller.com/wp-content/uploads/2019/06/PMM142.1-Erntekalender-EN_web.pdf
https://paulmmueller.com/wp-content/uploads/2019/06/PMM142.1-Erntekalender-EN_web.pdf
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Although we rate the sources we use as being reliable, we cannot accept 
any liability for the information provided here being complete or correct.

We report about markets, want to inform and explain to newcomers, young people 

and the next generation. Sometimes, we even offer a CD. It is thus always worth vis-

iting the PMM website and taking a closer look. 

 
With this in mind, the PMM team wishes you a prosperous business. 

Our new format, the first PMM Special 

really attracted attention and was highly 

acclaimed. Apparently, the background 

story with the interview about the points 

of criticism regarding the 

sometimes questionable 

awarding of the MSC 

seal hit the nerves. 

The WWF has indeed 

increased the pressure on 

the persons in charge of 

the Marine Stewardship 

Council (MSC). In May, 

it intended to give the 

seal to an association of German, Danish 

and Swedish fishers, despite the serious 

concerns of the environmental organiza-

tion WWF. 

The WWF Germany criticized the use 

of ground-destroying fishing devices in 

marine reserves and insufficient moni-

toring of the so called landing obligation. 

The association with more than 950 fishing 

boats operates in the North Sea, often in 

marine reserves such as the Doggerbank or 

the Cleaver Bank. The MSC has suspended 

the certification process. A court of arbitra-

tion will decide now

WWF PROTESTS AND COMPLAINS ABOUT “SLEIGHTS OF HAND”

The SAFE label of the US American Earth 

Island Institute from San Francisco (EII) 

stands for tuna fishing without bycatch of 

dolphins. SAFE focuses primarily on the 

global market of canned tuna, less on fresh 

tuna. Paul M. Müller relies on SAFE. The seal 

has its origin at the beginning of the 1990s. 

At that time, the American environmen-

talist Sam La Budde was able to document 

the large number of dolphins caught by 

Mexican and South American tuna fishing 

fleets in the fishing zone Eastern Tropical 

Pacific (ETP). 

This way, the probably largest mass 

destruction of marine mammals in human 

history went public. Observers estimate 

that tuna catching 

with driftnets in ETP  

killed about seven million 

dolphins between the late 

1950s and the beginning of the 1990s. 

Therefore, the SAFE seal has prohibited to 

process or sell tuna caught with driftnets 

since 1991. SAFE stands for tuna catching 

without killing dolphins. It prevents approx-

imately 80.000 to 100.000 dolphins from 

being killed as bycatch each year. Nowa-

days, SAFE monitors more than 90 percent 

of the trade in Europe, Canada, Australia 

and the USA where the consumption of 

canned tuna is the highest.

PMM RELIES ON SAFE

https://paulmmueller.com/en/
https://paulmmueller.com/wp-content/uploads/2019/02/PMM-Special-1-engl.pdf

